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about us

The company was founded in 2003.
The founder is a former fashion magazine editor.

We have the longest history in the fashion lifestyle industry, from the beginning of the history of fashion agencies in
Korea to the present.
And also grown into a large agency with specialized expertise.

We are responsible for the entire business needs of clients in the ever-changing market conditions, and proposes
various solutions in our specialized areas, either individually or in collaboration with each PR team.

We offer a wide range of marketing promotions, from basic such as brand media releases to short and long-term
projects and events, star marketing utilizing celebrities of various targets, influencer marketing including YouTubers, and
online viral marketing using digital channels.
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about us

To achieve the best results, we build and manage independent teams for each area of expertise.
Each specialized team works individually or together, depending on the client’s preference.
All teams work on one-off contract or retainer agreements to ensure ongoing business.

We move quickly to provide a range of PR solutions across the digital and fashion industries.
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about us

We have been constantly changing, developing and growing in the ever-changing market as the first generation in the
fashion PR industry.

With a deep understanding of the domestic market and consumers gained through many years of work, as well as our
diverse experience and expertise in the field of public relations, we actively and proactively carry out and develop
related work.

In particular, as the only agency with unrivaled experience in organizing large-scale events for global brands, we have
special strengths in planning and executing various brand events.

Always thinking one step ahead, we plan and propose in-depth PR solutions and provide professional agency work for
brands.
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http://www.aprpr.com/
https://www.aprpr.com/about
https://www.aprpr.com/about

opragency

mc

oupl

organizational chart

+ If you need detailed job descriptions for each team or have questions about the estimate, you can find them in separate introductory materials.

+ For more information, please contact us via the contact form on our website.

CEO.
PARK Hyo-dJin

Vice-President, BYUN Sung-Yong
sungyong.byun@apragency.co.kr

Division 1

imc

Division 2

Executive director, YOO Sang-Hee
sanghee.yoo@apragency.co.kr

Team

1team
Leader, PARK Eun-Hwa
eunhwa.park@apragency.co.kr

2 team
Leader, YOO Ji-Won
jiwon.yoo@apragency.co.kr

yoe3 puoIq

Team

1team
Leader, JEON Ye-Jin
yejin jeon@apragency.co.kr

2 team
Leader, PARK Eun-Kyung
eunkyung.park@apragency.co.kr

Team

1team
Leader, SEOK Min-Hee
minhee.seok@apragency.co.kr

2 team
Leader, LEE Jung-Yoon
jiungyoon.lee@apragency.co kr

https://www.aprpr.com/contact

Team

1team
Leader, KIM Seung-Yoon
seungyoon.kim@apragency.co.kr

2 team
Leader, PARK Hee-Jung
heejung.park@apragency.co.kr

3team
Leader, JO So-Min
somin jo@apragency.co.kr

group2

Vice-President, LEE Sue-Hyang
suehyang.lee@apragency.co.kr

igital ime

Division 1
Executive director, JOH Yoon-dJin
oonjin joh@apragency.co kr

Team

1team
Leader, OH Ryeong-Eun
ryeongeun.oh@apragency.co.kr

2 team
Leader, HAN Yoo-Sun
yoosun.han@apragency.co.kr "

igital ime

Division 2

Team

1team
Leader, KIM Hyun-Ji
hyuniji.kim@apragency.co.kr

2team
Leader, AHN Se-Jeong
sejeong.ahn@apragency.co.kr

3 team
Leader, KIM Yeon-Su
yeonsu.kim@apragency.co.kr
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Integrated marketing communications

Create and execute a media ontreach strategy

From creating a PR strategy to hands-on execution, we do everything fo

brand’s PR.

We plan and execute customized PR plans for each brand, including the most basic media outreach,

We can organize and promote any event, including one-off projects.

we work

> =
w__ 0 =06
Consultation on PR tools Discuss the terms and Pitching and press releases to Reporton work results
based on the needs & goals of conditions of the contract targeted media (weekly or monthly)
the brand (6-month minimum)
)

Create a contract

Business processes in retainer agreements

PR Release

it}

==

@ a‘
Identify the purpose and

direction of the event and
discuss the workin advance

) Discussion of schedule and
invitee and RSVP

Procedures for working with events or projects

-

9

PR Strategy

Jopu
—
Developing PR angles for the

event and pitching to the
media

9

Reporting

U

On-site event progress
and results reporting
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ow we work ’

Strategic, all-round star marketing

Workflow for retainer contracts or projects

Greatea contract fergeting n

celﬁbritg

t .

Boo Dy @

oooo =]

88 I0=]

8 <@
Negotiate work content that Discuss the terms and Select target celebritiesand Productsponsorship
aligns with brand's strategy conditions of the contract target programs/channels & seeding/gifting

(6-month minimum)
o / o /) & /)

o g g .. B

B

Bps A r
Build and execute a public relations strategy . &@ ’ ’&f }
L -

We find the right PR channels for brand and find the best way to expose the product.

Arrange PPL exposure to Event invitations and photo Reporting
personal SNS and programs shootarrangements (one-off (weekly or monthly)
. . . . . . projects available)
We aim for proactive PR that moves in all directions for multifaceted exposure.

We work on projects ranging from media channels to personal social media channels, including YouTube.

WWwWWw.aprpr.com
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Personalized outreach on digital platforms

l

viral marketin

v

we work

Workflow for retainer contracts

Identify content and discuss
how to go viral

-9

X

Identifying issues

&

Discuss branded contentand
viral scale

2

Create and arrange content
after consulting with the right
channels

Uploading

Provide reports on content
upload results by channel

9
|

Project workflow (per case)

Identify content and discuss
viral methods

Consultation

%

scale and duration

Discuss project plans and
content calendars

9

e e

=
-
Create and arrange content

after consulting with the right
channels

9

Uploading

E
Provide a report of upload
results by project schedule
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10

OW We Work

New solutions to keep up with trends

Workflow for releasing INSTAGRAM posts

inflyencer ... B
marketing

> sy @ 1y @

Discuss timeline and Suggestand engage Create content that aligns
projectscope L targetedinfluencers with posting guides the final guide.

Workflow for publishing content on YOUTUBE

Uploading

Feedback

Schedule and content } Recommend and source } Create content for the } Final revisions based on

consuttation u creators for your audience u shooting guide “ feedback

> m
Upload the final video

Digital content-focused marketing ontreach

Always pioneer new business areas as the market changes.

We are conducting various influencer marketing by channel.

We propose customized influencer matching from the perspective of fashion lifestyle market experts.

WWwWWw.aprpr.com
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This is an agency focused on marketing PR of brands.
We are forming a diverse and close network in the domestic fashion market.
We occupy a unique and firm position in the fashion market, as a professional agency.

pany history & work scope

Launch of a specialist PR agency for fashion & lifestyle brands

® Analyzing brand and market trends, developing publicity plans

® Publicity work to online and offline media

® Brand event for media exposure

® Planning and progressing brand projects for media exposure

® Long-term PR (Maintenance contract)

® Project or short-term publicity — based on exposure per case or engagement

® Short-term publicity of event or various projects

WWwWWw.aprpr.com
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This is an agency focused on marketing PR of brands.
We are forming a diverse and close network in the domestic fashion market.
We occupy a unique and firm position in the fashion market, as a professional agency.

pany history & work scope

Reorganization of professional services to create a team
dedicated to star marketing

Planning and implementing brand and product exposure

Makes a ‘celeb. exposure’ through various channels such as TV programs and online schedules
PPL(Product Placement) using entertainer to exposure on TV or SNS channels

Seeding or Gifting products to entertainer

Casting entertainer to events or other needs

Long-term PR (Maintenance contract)

Short-term publicity such as projects or one-off

WWwWWw.aprpr.com
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company history & work scope ¢

Reorganization of the specialist services
- Creation of a new team for viral marketing as a separate company

® Proposes optimized viral solution based on the brand’s digital strategy
® Proceed viral marketing based on popular SNS channels and influencer network

® Make and spread contents through online channels specialized in fashion (in partnership with
search engines) — providing search engine optimization results

® Long-term PR (Maintenance contract)

® Project or short-term publicity — based on exposure per case or engagement

This is an agency focused on marketing PR of brands.

We are formingiadiverse and close network in the domestic fashion market.

Weloccupy aunique and firm position in the fashion market, as a professional agency.

www.aprpr.com
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This is an agency focused on marketing PR of brands.
We are forming a diverse and close network in the domestic fashion market.
We occupy a unique and firm position in the fashion market, as a professional agency.

company history & work scope

Reorganization for specialized services,
Creation of a new influencer marketing team

Has a database of influencers in various categories, including not only who sign with us, but
also many others

Provides digital management to contracted influencers with expertise - Works effectively

with contracted influencers

Digital Influencer marketing in addition to contract management - Optimal proposals
according to brand needs

Offer PR services by suggesting influencer suitable for the brand
Possible to promote using video content in partnership with YouTubers.
Short-term publicity for the event or projects

Link to our influencer’s profile - https://bit.ly/4krKk Dk

Official Instagram - https://www.instagram.com/apr_consultancy/

14
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current clients, retainer brands
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« 2011 Chanel 2011 Collection and Pop-up Store

« 2012 Chanel The Little Black Jacket Exhibition

« 2014 Culture Chanel Exhibition

» 2015 Cruise Collection @DDP

+ 2017 MADMOISELLE PRIVE Exhibition

» 2017 New Watch "Code Coco" Launching Event

« 2018 Paris Hamburg Workshop Collection Pop-up Open Event
- 2018 Chanel Fine Jewelry "Coco Crush" Coco Rap Event

« 2019 Chanel Seoul Flagship Open Event CHANEL

« 2019 Workshop Collection Fashion Show
« 2019 Chanel's new watch "THE NEW J12" Launching Event

I I A N E I + 2021 Chanel Ephemeral Jeju Pop-up Boutique Opening Event 1
« 2022 Chanel Frieze Event

« 2022 Chanel Ephemeral Jeju Pop-up Boutique Opening Event 2
« 2023 CHANEL PERFUMEUR MASTERCLASS

+ 2023 Chanel 23SS Seasonal Presentation Event
We have been collaborating with Chanel on a project basis since 2011, . 2023 22/23 Metiers D’Art Collection Preview Event

most notably on the Cruise collection at DDP in 2015, which was a global event, and we » 2023 CHANEL CODES COULEUR POP UP

« 2023 CHANEL FRIEZE COCKTAIL RECEPTION

« 2023 CHANEL Culture Fund x LEEUM Opening Reception Event
« 2024 24SS Collection Presentation

continue to work on a variety of projects including exhibitions, flagship store openings, fashion

shows, presentations and press tours.

We are an agency that handles online and offline PR for global brands such as Chanel, Dior, Louis Vuitton, Gucci, and Burberry using media and influencers.

It handles press trips, invitations, pre and post PR for media channels as well as domestic designer brands. We are positioning ourselves as a top PR agency in the
field of high-end and luxury brands.

Qor agency WWwWw.aprpr.com
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Qpr agenay

Dior

opragenay

We have been working with Dior since 2015 on all their events.

We have worked together on flagship store openings, exhibitions, global fashion shows, high
jewelry events, and more.

In particular, we were responsible for the promotion and invitation of the FW 2022 collection

event at Ewha Womans University.

2015 House of Dior Open Event

2015 Dior Mental Exhibition

2016 Dior Lady Dior As seen by Exhibition Cocktail Party
2016 Dior COLOURS Exhibition

2017 Dior Pine Jewelry Press Presentation

2018 Dior Grand Balance Press Event

2018 Dior man Shinsegae Gangnam Store Launching Event

2019 Dior Lady Art Cocktail Party

2020 Dior X Rimowa Launching Event

2019-20-21 Dior High Jewelry, Fine Jewelry Press PT
2016 ~Digital PR Retainer

2022 FW Collection Show at Ewha Womans University
2022 Dior Sung-su Concept Store Opening Event
2022 Dior Print HJ Event

2023 Tears Capsule Collection Pop-up Store

2023 LADY DIOR CELEBRATION

2024 Dior Lady Art #8

We are an agency that handles online and offline PR for global brands such as Chanel, Dior, Louis Vuitton, Gucci, and Burberry using media and influencers.
It handles press trips, invitations, pre and post PR for media channels as well as domestic designer brands. We are positioning ourselves as a top PR agency in the

field of high-end and luxury brands.

WWwWWw.aprpr.com
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Qpr agenay

LOUIS VUITTON

opragenay

We have been working together on several projects since 2010.

Especially since 2019, we have been working on various projects such as flagship store
openings, cruise shows, presentations, and pop-up store openings.

We were also responsible for the PR and invitations for the Pre-Fall collection, which took place

on April 29t 2023 in Seoul.

2010 2011SS Presentation
2013 Hyundai Department Store Global Store Opening Event
2016 2016AW Press Presentation

2017 (Volez, Voguez, Voyagez - Louis Vuitton) Exhibition

2019 Maison Seoul Opening Event
2020 Cruise Spin-off Show
2021 Men’ Spin-off Show

2021 Temporary Residency Opening Event

2022 Pop-up Restaurant

2022 Espaces Louis Vuitton Seoul — Alex Katz (Reflection)
2023 Louis Vuitton X Kusama Yayoi Collection Event
2023 PRE FALL 2023 Collection @Seoul

2023 POP-UP RESTORANT (IKOI AT LOUIS VUITTON)
2023 PRE-FALL POP UP

2023 Fashion Eye Seoul Exhibition

2023 CINDY SHERMAN ON STAGE - PART |

2023 Korea Exclusive Capsule Collection

2024 2024SS Men's Collection Launching Event
2024 Diamond Collection Launching Presentation
2024 Espace Louis Vuitton Exhibition Preview

2024 Seoul Dosan Store Renewal Event

We are an agency that handles online and offline PR for global brands such as Chanel, Dior, Louis Vuitton, Gucci, and Burberry using media and influencers.
It handles press trips, invitations, pre and post PR for media channels as well as domestic designer brands. We are positioning ourselves as a top PR agency in the

field of high-end and luxury brands.

WWwWWw.aprpr.com
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Qpr agenay

GUCCI

opragenay

Gucci's relationship with the APR agency goes back a long way.
From 2004 to 2012, they held an annual fashion show and party, and since 2020, they have

held exhibitions and high jewelry events together.

2004~2011 Gucci Collection & Party
2005 Gucci GUCCISSIMA Press Presentation
2012 Gucci 91th Anniversary Archive Exhibition & FSS Renewal Open Party @Cheongdam Store

2020 Gucci No Space, Just a Place. Eterotopia Exhibition
2020 Gucci Epilogue Collection Presentation
2021 Gucci Diana Launching Presentation

2021 Gucci Aria Collection Presentation

2021 Gucci Love Parade Fashion Show Screening
2022 Gucci Love Parade Fashion Show Preview
2022 Gucci Exquisite Gucci Collection

2022 Gucci Garden Archetypes Exhibition

2022 Exquisite Gucci Collection Presentation
2022 HJ Collection Event

2023 SS Collection Presentation

2023 2024 Cruise Collection Fashion Show

2023 FW23 Woman's Collection Presentation

2023 GUCCI High-End Event

2024 SS24 Collection Presentation & After Party
2024 ANCOORA Exhibition Party

We are an agency that handles online and offline PR for global brands such as Chanel, Dior, Louis Vuitton, Gucci, and Burberry using media and influencers.
It handles press trips, invitations, pre and post PR for media channels as well as domestic designer brands. We are positioning ourselves as a top PR agency in the

field of high-end and luxury brands.

WWwWWw.aprpr.com
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22

« 2013 Hyundai Department Store — COEX Store Opening Party
« 2013 Art of the Trench Exhibition & Party

« 2015 Cheongdam Flagship Store, Opening Event

« 2016 Art of the Trench Exhibition & Party

+ 2016 Thomas Burberry's 160th Anniversary Event

+ 2017 2017SS London Collection Couture Cape Exhibition

« 2019 Thomas Burberry Monogram Party
« 2021 "Imagined Landscape Jeju" Exhibition

BURBERRY
« 2022 TB Summer Monogram Busan Event Porosidva, ;,74,"",,,/

B U R B E R RY [ 208 Seonasu fose pop 9 '
2024 2024SUMMER COLLECTION .

We've worked with Burberry on several exhibitions, flagship store openings, and events such as

the Creative Director's trip to Korea and trips to Jeju Island and Busan.

We are an agency that handles online and offline PR for global brands such as Chanel, Dior, Louis Vuitton, Gucci, and Burberry using media and influencers.

It handles press trips, invitations, pre and post PR for media channels as well as domestic designer brands. We are positioning ourselves as a top PR agency in the
field of high-end and luxury brands.

Qor agency WWwWw.aprpr.com
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project/ievent performance,gy,

+ For details on previous events and projects, please refer to our website.

DIOR Dior Lady Art #8 Press Event
C|2 3|0]C| O} #8 MA| T3 A O[HIE @51RA 28 C|2

lululemon Myeong-dong Timewalk Store Opening Press Tour
SF2|E S EIJYT AR 2ud T2fA £0| @YS EIY/T

LOUIS VUITTON 2024 S/S Men’s Collection Launching Event

20[BIS 2024 Z0IS A= 2K 24T OME @RO0HIS AS EA

GUCCI SS24 Collection Presentation & After Party
TH| 242012 M T HE|0|M & OHZEIIE| @M 72

REPOSSI Radiance Showcase 2024 Press & VIP Day
2 ZA| 2HC|HA AHO|A - 2024 | AKVIPH|O| @Z42{2|0F EAST

q} H https://www.aprpr.com/performance

CERRIC Itaewon Collection POP-UP
M2 EEAEN @O|EHH

VERSACE 24SS Press Day
HIZALH| 242018 ZHE0|M @2 A ARLIR

CONVERSE CONVERSE x FenG CHen WANG POP-UP Media Event

A x A LelHE|0[N @Y+AnE|

GUCGCI ANCOORA POP-UP
TR L2t Y @defz|of

GUCGCI ANCOORA Exhibition Party
TR YTt TA-THE| @O[Ef & T2 A&

MACKAGE 2024 SS/FW PRESENTATION
W7IX] 2024 EHE/7HE2742 2N Z|HE|o| 8 @Zz2| LAE|= otS

MAISON MARAIS Hyundai Trade Center Opening Event
olE0t oY 2E WAt @c sy 2
KUME SS24 PRESENTATION
T 242045 T ME0| M @Fn| Z2H2d

HUBLOT The Art of Fusion

PIE2 0 OIE 2E RH @35 UH|=

BURBERRY 24 SUMMER COLLECTION
HH2| 244 H Z2 M @OLEX|7|

CHANEL 24SS Collection Presentation
AFE 245015 ZH N =2 HE0|8 @E4+XYZ

LOUIS VUITTON Diamond Collection Launching Presentation
20[H|S Cto[oF2 = 22 M 242 Taf|HiE 0| M @0 [HIS ME HIS

WMM STUDIOS 24SS Press Day
WMMARL|Q 24805 Z2j|A 00| @Z2|HE 45

BVLGARI STUDIO EVENT
=7f2| ARC|Q OHIE @42 A|0E

kuho plus STAGE 35 SEONGSU POP-UP
5 Z2A AH0|X| 35 g4 HY @AH|0|X[35 H=~

Maison Margiela 24 CO-ED Collection Preview
HIZ0tEX| A2t 2024 CO-ED ZM Za| R @QIEZE|WE nf=LtA SH

MAISON MARAIS 2024SS Presentation Event
HiES0ote] 2450 & Z2fHE|0|d At @uE0| & AE0]

GOLDEN GOOSE Marathon New Color Launch & FW24 Journey Collection Press Preview
SETA DRRIE 7 22 83 & 24712742 MU 2 Zej|A Za|) @FE Sy

rag&hone 4SS THE HYUNDAI EVENT
24oh= 24SI04S CIBICH IHE 2 SAL @C Fir

TASAKI SHINSEGAE Times Square Opening Event
EFALZ | AN SHE EFUAHIO1T OHE 2 @AIMIA| EFLAHI0f
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SALTY PEBBLE 24SS POP-UP EVENT
ZE|H[E 24SS HY o[HIE @3te HA HOUSE

LANCOME TEINT IDOLE ULTRA WEAR POP-UP EVENT

YT Wo|= 2E2} 0] HY OMIE @4 22

LUV.M Shinsegae Gangnam Pop-Up Event
2 AN 2 EHY AR 2 O[HIE @AAMIA 2

MINE 24SS EVENT
0191 20242042 220! 0[#IE @OIZXI7|

REPOSSI Trunk Show

AEA EYT & @2CIY HE

CHANEL NUIT BLANCHE SEOUL
A 2% U2|2 el @R UMY
CHANEL 2023/24 Metier D'Art Collection Presentation
Ard ZyZAM o He|o|d @ME Zalad

Low Tide & SALTY PEBBLE 24SS POP-UP
ERE0|E & £E|TIE 2450{18 Y 22|} @44 HOUSE BY

Golden dew Celebration 35t Anniversary ‘HERITAGE&BEYOND'

BER 37 T WAL HRAEIKIRHIZE @444 22

LOUIS VUITTON Espace Louis Vuitton Exhibition Preview

F0[H|S ol AntA 20[H|S TA| Z2|F #AL@R0[H|S HIE M2

LOUIS VUITTON Seoul Dosan Store Renewal Event
20[H|S ME ZA AR 2R O|HIE @F0|H|S ME T4

ch- 3 https://www.aprpr.com/performance

GUGCI ROOF TOP CINEMA Event

TR RoE AlU0F O[HIE @FE SO

LOEUVRE Chateau de Fleuri’ Event
22 AE E E22| 0[HE @Z2i1d A0

SUECOMMA BONNIE SUECOMMA BONNIE x IMJIBIN HUG PROJECT
AEOMEL| x 2UX|El 501 T2ME @0|2 . Zaj|o]A
TORY BURCH 4SS RUNWAY PRESENTATION
E2|HX| 2420{E 2190| T HIE0|M @QICtE ME 2 HESRA

SWAROVSKI Crystal Society Event
AQIZHAT| SCS O[HIE @ARJIZEAT| AT

TASAKI Atelier Season 6" Collection Event
EfAL7| OFS2]0f 610 Z2M O[HIE @UWHIZ|0E S ME

DIOR DIORIVIERA 2024 COLLECTION

CIZ 2|Hjolj2t Z2M o[HIE @C| M4

GUCCI Men's and Women's FW24 Collection Presentation
TR 2024 7H274E 2 T HE|0|M @7 M| &5

24

R - )
LI SEOK (FRAME: The Edge of All Grounds)
0|C|of OIEJAE 0|A JHOIF (FRAME: CHX|2| 2E H|S2|) @OIEAT|0|A S5t

JAEGER-LECOULTRE The Adventure Spirit Pop-up Event

oA 22E2 o of=HIX ALz B oM @R Fouim Hok

WMM Studio 24SUMMER & CAPSULE Press Day

CHERRY ARCI2 20401 & g TaA do| @ZRIEY A%

WWwWWw.aprpr.com
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VERSACE FW24 Press Day
HIZALH| 24712742 Z2|A o] @=aj|ol wat

CHANEL COCO CRUSH POP-UP

A 3T i) By @ACkaN| S

CECILIE BAHNSEN DOSAN POP-UP STORE
MIAL2|of] HhM = AL EQY AE0] @AIAIZ|0f] M A

AP BEAUTY Jiuguang Department Store in Shanhai with Krystal
APHE| 50| #AL & 3| AL M| U A 70| @F= Al510]
GOLDEN GOOSE YOUNIQUE CAFE PRIVATE TOUR EVENT

SETA |UI 7 2E Zao|yl o @A Sy

HUBLOT Loves Summer Event
Q=22 2 MO O[HIE @UIRFER| Q0FA|A

LOUIS VUITTON 2024FW POP-UP EVENT
FO|HIS 20247t2742 09 ZAM TR OHIE ZEE At @ MM 2

q} 3 https://www.aprpr.com/performance

LOUIS VUITTON

b

TORY BURCH KOREA POP-UP SEONGSU ‘DESTINATION ANYWHERE’

E2|HX| o Z2AM el 2R A @FXAAL0|0E] g5

HUBLOT Loves Summer Event - Influencer
S22 B MM O|HIE @EIQFHER| QOtAIA ST

Matin Kim Myeong-dong Flagship Store Open Event
OMEZ HE S0 AR 2F At @S Sl AE0]

CHANEL CHANEL x YEOL
ARl 0|2 O|HIE @0ilE S&7t
HUBLOT Loves Summer Event - Press
Qe 22 MM O|HIE @EIIER| R0MAA $Z
LOUIS VUITTON Watch Club
SO[H|E YIX| 2 OMIE @327 RurER

NOHANT 24FW PRESENTATION
= 247t2712 ZIHH|0|H @Bt AF

25

CHANEL CHANEL x LEEUM Opening Reception

A x 2l 2ud 2|dd @2|3 nj&at

GOLDEN GOOSE GOLDEN GOOSE LIGHTSTAR LAUNCH PRESS DAY

BETA 210|EAE 217 T A Hlo] @A Z2H4
LOUIS VUITTON Men's Fall Capsule Spring-Summer 2025 Collection
20/H|S 20252015 A= & M Z(Fall) - YA 22N ZaiHE0|M & ZiE|Y
@20|H|E HIZ

RECTO New Flagship Store Open Event
HE SN AE0 2 YA @E SaM AR

MAISON MARAIS 24FW wear InFormal Collection Presentation Event
HIB0k| 24712742 Yo QIR Za M Z|HIE|0|M O|HIE @S0t St AS

LOUIS VUITTON Men's Store Renewal Open Event

OIS &Y AE0] 2|7 22 7|9 ZEH A @RO[HIS AN Ze &Y oiE

anggae 24FW BEAKER Hannam Pop Up Store
7N 247k2 74 HI0|7 Bie BY QE AL @H|0|7 Bt

Matin Kim Dosan Flagship Store Open Event
DR EA S0 AE0 QF Al @A S2aN A0

TASAKI 70th Anniversary Exhibition FLOATING SHELL

EAL| S 705 22T 4 HY 2E AL @M Wk ZEH

MONTBLANC The 100th Anniversary of Meisterstiick

27 00| AEA S 1005H WAHQOIS o Z20|A

KUME FW24 PRESENTATION
ol 247k2742 mefdE o8 @Y

BVLGARI ETERNALLY REBORN EVENT
2712| olefg2] 2|2 TA| o|HIE @R XY Sto|

MAISON MARAIS 10! CONTEdeTULEAR POP-UP EVENT

oS0t 1054 =St Y WAt @Bu|=S2fot

WWwWWw.aprpr.com
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BURBERRY ART SPACE

LOUIS VUITTON Louis Vuitton Maison Seoul Holiday Event

HH2| OfE AH|0|A @HHZ| ME Z2iad TE2iH|71 2025 Q! ZM Zaf|HEo|Md @SHtAS F0[H|S 0I5 M2 &2/0l0] 0JHIE @R0[H|S TS
GUCCI HIGH END LOUIS VUITTON Dosan Store Renewal Event CASETIFY CASETIFY x Kuromi Collaboration Event
T Slo|HE maf|HE|o|d @2 M HalA ZE FOHIS T4t AR 2|FY 2Od OHIE @A A0 Hlo|AE|TO| x 20| S2=22{0|H O[HIE @HO|AE|TIO| =AY
SANDY LIANG 24FW POP-UP BVLGARI Official sponsorship of Bvigari ‘Caravaggio’ Exhibition Press event CASETIFY CASETIFY x Chiikawa POP-UP STORE EVENT
Mr|a|y 24712712 Y WAL @2 TN HE E712| SA FEt- el HE FletHiE & HAS S| PRE' MA| Zef|lA X0 @EtV1E nlsE H|O|AEIIO| x X[0|7t2t Sat|o|M ZaM Y O|HIE @Ro|HstE 28
lululemon TWG Event CHANEL WINTER TALE HOLIDAY ICE RINK
E232 TWG O[HIE @A K-POP &%t AR 2IE{ H|Y E200] 0l0] AT @EM RO ZERY oL
W Korea 19" Love Your W CHANEL IDEA MUSEUM {(Somewhere In Between) Symposium, Opening Reception
H193] 2{2 R0f LIER WAL @ZAIZA SH MS AR ofo[C|of RX| (Ao] O{E7tof) MEX|E 2= 2|MM @2| n|a2t
Dior MAISON SS25 COLLECTION PRESS EVENT LOEUVRE ‘L’ART DE VIVRE' Hannam Pop-up Store Press Event
CI2 0SS 252012 ZaM DA O[HIE @3=7I7etE82t 20|22 s HUAE0] ZA OHIE @FH EAEQ
ERDEM ERDEM IN SEOUL REPOSSI 1-YEAR ANNIVERSARY OF KOREA LAUNCH POP-UP EVENT
o2 2l M2 @JWH|O|HE SH NS 2ZA| 8= 23 15FE 71 HeY OMIE @Sichishy RHAMEY
SWAROVSKI MASTERS OF LIGHT VERSACE A NIGHT IN CELEBRATION OF VERSACE MERCURY
AQIRHAF| OIAEIA 2B 2I0|E At @44 XYZ HIZAR HF2| 213 7|4 oiE| @clofc|E

Junn.J MONSTER POP-UP

EX| 2AH EHY @4 Stage 35
GUCCI ‘Cultural Month’ Exhibition Special Preview
TR 2ste| 2 AR (F 71| 0lopy |- B2 2315 Wi HESS ZFsin) AN Za|F
@uicEz| K| 712

HERNO ‘HERNO RIVER TALES' Pop Up Opening Event & Gala Dinner
o2t 2| HY= H4 T 2T 0JHE @44 THE A

TREEMINGBIRD SEONGSU FLAGSHIP STORE OPEN EVENT
E2|gHE g4 S0 A0 2 0HIE @y Z2iY AE0]

alice+olivia Private Mingling Party with Stacey Bendet
Adz|Achsalt|or Zato|yl YZ IHE| @FA AH0|A

Maison Margiela Hannam Flagship Opening Event
HIZ o2 X|Yat shet Z2d BEIT 2 o[HIE @5t Zaiad REl3

CFCL Dosan Pop-up Opening Event
SAHHAED] 2 OHIE @A BY AE0]
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LOUIS VUITTON Louis Vuitton Tasaki Murakami Re-edition Launching
20[H|S Fatzto| Ch7A| 2lofc]d 22 0|HIE @R0[H|S ME =A

CASETIFY CASETIFY x Kuromi Dosan Exclusive Collection Event
HO|AE|DIO| FR0| TASHY ZIM ZA| O[HIE @F0|AE|TIO| A

LANCOME Lancome Longevity Gala Dinner
23S SXH[E| Zat O @M Mo

DIOR DIOR LADY ART #9 PRESS PREVIEW

CI& 2i|0|c| OFE #9 TA| ZajlA Z2|R @5tRA 2B Tl

q} H https://www.aprpr.com/performance

27

VERSACE 25SS Collection Press Preview
HIZALH| 262015 Z2M Ta|y @ziz| 2 A#0f

SALTY PEBBLE 25SS Pop-Up Opening Event
2E|HE 2520{E HY 21 O[HIE @9= TACT

lululemon Glow up™ Playground Event
E222 222Y S2(0|22t2E O[HE @44+ XYZ

RECTO0 2025SS Presentation Event
E 2520{8 D HIE|0|M $At @Bl AR

SWAROVSKI DOSAN WHITE DAY COLLECTION EVENT
AQIRHAF| EASI0|E0|0] Z2UM OJHIE @ARJIZHAY| =AM

MAISON MARAIS 25SS ‘Sensual Basic’ Collection Presentation
HiE0f| 252012 ‘M2 0| =] Zi2i M myHE|o|M @SHe AE0]

Pomellato The Art of Nudo Pop-Up Event
ZatE O] OlE QE & Eef O[HIE @AM 2t

KUME 2025SS Presentation Event
0| 252012 T ME|0|M HAL @S 2H 1N A0

VERSACE Shinsegae Store Opening Event
HIZA| AMAYSHY 0 2E O[HIE @M 23

BVLGARI SERPENT! INFINITI EXHIBITION
2712] M2HE| QI|LIE TA| O[HIE @S2t MS
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Low Tide SS25 Pop-Up Opening Event CHANEL Jeju Seasonal Boutique Open Event VACHERON CONSTANTIN ‘MAISON 1755 SEOUL’ GRAND OPEN
2PLE0|= 252012 BE 21 0|HIE @FIHHASIRA AR ®IFE A= RE|S QF O[HIE @WHIZ|HE 2|XEZALL AIF HIHIE ZAEE 2240 'HIS 1755 MS' J3E 2F @IS 1755 M2

Kijun 25SS ‘Endless Vacation’ Presentation Event GOLDEN GOOSE True-Star Launch & FW25 Journey Collection PRESSDAY lululemon Align 10t Anniversary Event
7|E 2520{5 ‘ASa|A HAH 0| Tef|HIE|0|M At @7 |F St AE0] SETA 25712742 MU ZHM Za|] U ESAE 21E #Al@ME S S22 L2l 1054 71 o[HlE @LCDC M2
CHANEL Shinsegae Heritage Boutique Open Event

ENFANT RICHES DEPRIMES SEOUL OPEN PARTY sacai JOOPITER x SACAI x SEVENTEEN EVENT
Ab AN SI2IEIX| RE|Z 2E OHIE @AM o SiI2|EIX| AL 2|4 Iz M2 2E IHE| @A 2210y A0l x FI|E| x MEE! O[HIE @AL7t0] FEH
Wellendorff Wellendorff Private Event LOUIS VUITTON Louis Vuitton x Murakami collection HUBLOT Hublot Bigbang collection 20t anniversary event
welz=m majo|yl oI @EMTAlA AR L 20[HIS x P2710| ZHM @ROJHIS A EA

IS w2 M 20T 7| 0|HIE @TAOIOE]|
Margarin Fingers 2025 Mid Collection Presentation

LEVI'S Dosan Store Opening Event SALTY PEBBLE 25HS Pop-Up Opening Event
DR 12174 A 2025 0|= ZiM TafME0|M @ St 2|Ht0|A EA AE0| 2E OHIE @2|HI0|A EA AEO] SEIHIE 255 WM el 2T 0JHE @S AAIE|
J.LINDBERG Clubhouse Seoul Event CASETIFY Seongsu Grand Opening GOLDEN DEW New Icons Pop-up Event
HO[ZIEH T S-EIRA M2 RE OMIE @S BstRA M2 HO|AE|TO| 4= I @AHO|AE|TIO| M4~ SEF 7 010|2 Eel 0HIE @MM Y4
ROMANCHIC 25SS pop-Up Opening Event BREGUET (Crafting emotions for 250 years) Exhibition Jaeger-Lecoultre 1931 Polo Club Pop-up Event
2OHA|T 2520i2 BY 2Ty OHIE @St BEnA Baf|7| 250FE 7| TA| @UCEM M

O+ 22E2 1931 E22T Y O[HIE @AAMA 2
alice+olivia 25SS Pop-Up Opening Event LOEWE (THE LOEWE PUZZLE BAG: AN ICON TURNS 10) Event lululemon Media Sweat Session
HajAohSa|H|of 265015 EHY 2Od O[HE @BHHZIP739 20f4| <HZ: 10:42] 010|2) TA| 2L @77HAL 201t M2 S22 0/cjof A9 MM @ZX|EIE S
alice+olivia Dinner with ‘Stacy Bendet’ VACHERON CONSTANTIN ‘MAISON 1755 SEOUL’ GRAND OPEN Wellendortf Launch Event
WalAohsa|H|ot CIXto|L 2t 87 Sh= Cl @10mE2A WS 7| HHIZ SAEE Zai0d 'HIS 1755 M2’ JE 2Z @IS 1755 M2 Halz2o Majajop HE|Z 2 23 0|HIE @Z42{2|0F EAST
LOUIS VUITTON Fine Jewelry Pop-Up Event MangoManyPlease Hot Summer Event

20[H|E iRl FUe| FY 0|HIE @R OfH|FY Ea LnoiL|S2|= & UM o[HIE @S2 AN
rag&hone Shinsegae Department Store Opening Event
2HoHE MAIA ZEE 2E OHIE @AIMIAl 2

PIAGET SIXTIE WATCH LAUNCH EVENT
TOHH| MAE| 4| 213 O|HIE @3te FEZH

Pomellato The Art of Nudo Pop-Up Opening in Seongsu
ZURNE C] OFE 28 o HY QY 9l 44 @44 THEA

ch. 3 https://www.aprpr.com/performance

WWwWWw.aprpr.com


http://www.aprpr.com/
https://www.aprpr.com/performance
https://www.aprpr.com/performance

project/ievent performance,gys “

+ More information is available on the website.

5 !

VERSACE 25FW Press Day LOUIS VUITTON 25FW Women's Collection Pop-up Event rag&hone Men’s Hyundai Department Store Pop-up Event

HZ2ALR| 25712742 m2f|A o|o] @CCCSEHef F0[H|S 25712742 ol ZN HY O[fIE @AMIA 2 2HohE HCHHMSIE 28 HY HYAEO| 2LE OMIE @it 23
LOUIS VUITTON 25FW Men’s Bag & Shoes Pop-up Event Till White Open Event CHANEL Idea Museum ‘Black Quantum Futurism: Time Zone Protocols’
F0H|S 25712742 J4 Wlh= Eel @EE M2 2IS10|E 7t 2 O[HIE @it 25 Abdlotolc|of FX| ‘B FEH FA2lE EIY E Z2EE @23 02
LOUIS VUITTON Le Café Louis Vuitton Open Event CHANEL Yeol x Chanel Event
20/H|S 2 71| 20| H|IS 2E 0|HIE @20|H|S HIE M2 o2 x A2 I2ME @ollg S&E7}

CASETIFY Crayon Shin-chan x CASETIFY Collection Pop-up Event
WA= RY2 x A 0|AE|T0| ZAM T oHIE @R Y

LOUIS VUITTON High Jewelry Regional Event

0|6 5to] FHa| 2|xd o[HIE @Aletz e Felzt
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company location info.

+82 2 3447 7701

telephone

official

website
+ For more information, visit our website.

@@=

51 Joogyeong Bldg., Seonneung-ro 162-gil,

officel
Gangnam-gu, Seoul 06015 KOREA

« 3F Brand Tech Teams - office & showroom
« 5F Influencer Marketing Teams - office

« 5F Digital Viral Marketing Teams - office

« 6F Conference Room

>~

o
Q SORAIZ 1

23 Samhwa Bldg., Dosan-daero 55-gil,
Gangnam-gu, Seoul 06014 KOREA

« 2F Star Marketing Teams - office & showroom
« 3F Star Marketing Teams - office & showroom
« 4F Star Marketing Teams - office & showroom
« 5F Star Marketing Teams - office & showroom

WWwWWw.aprpr.com
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