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about us

The company was founded in 2003.
The founder is a former fashion magazine  editor.

We have the longest history in the fashion lifestyle industry, from the beginning of the history of fashion agencies in
Korea to the present.
And also grown into a large agency with specialized expertise.

We are responsible for the entire business needs of clients in the ever - changing market conditions, and proposes
various solutions in our specialized areas, either individually or in collaboration with each PR team.

We offer a wide range of marketing promotions, from  basic such as brand media releases to short and long -term
projects and events, star marketing  utilizing celebrities of various targets, influencer marketing including YouTubers, and
online viral marketing using digital channels.

https:// www.aprpr.com/about

Www.aprpr.com
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about us

To achieve the best results, we build and manage independent teams for each area of expertise.
Each specialized team works individuallyor | j xv} yve=1uv¢v uz x1ij 1y yvit}zv | ¥1l¢ovwvov tv?
All teams work on one - off contract or retainer agreements to ensure ongoing business.

We move quickly to provide a range of PR solutions across the digital and fashion industries.

QOragency  hitps:// www.aprpr.com/about WWW.aprpr.com
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opragency

about us

We have been constantly changing, developing and growing in the ever - changing market as the first generation  in the
fashion PR industry .

With a deep understanding of the domestic market and consumers gained through many years of work, as well as our
diverse experience and expertise in the field of public relations, we actively and proactively carry out and  develop
related work.

In particular, as the only agency with unrivaled experience in organizing large - scale events for global brands, we have
special strengths in planning and executing various brand events

Always thinking one step ahead, we plan and propose in -depth PR solutions and provide professional agency work for
brands .

https:// www.aprpr.com/about

Www.aprpr.com
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organizational chart

If you need detailed job descriptions for each team or have questions about the
For more information, please contact us via the contact form on

estimate, you can find them in separate introductory materials

our website.

ﬁNN\QM‘\C ]
CEO.
PARK Hyo-dJin

Vice - President, BYUN Sung-Yong
sungyong.byun@apragency.co.kr

Division 1

imc

Division 2
Executive director, YOO Sang-Hee
sanghee.yoo@apragency.co.kr

Team

1team
Leader, PARK Eun- Hwa
eunhwa.park@apragency.co.kr

2 team
Leader, YOO Ji-Won
jiwon.yoo@apragency.co.kr

yoe3 puoIq

Team

1team
Leader, JEON Ye-Jin
yejin jeon@apragency.co.kr

2team
Leader, PARK Eun- Kyung
eunkyung.park@apragency.co.kr

Team

1team

group2

Vice - President, LEE Sue-Hyang
suehyang.lee@apragency.co.kr

'] .

igital ime
Division 1

Executive director, JOH Yoon-dJin

oonjin joh@apragency.co kr

igital ime

Division 2

Leader, SEOK Min-Hee
minhee.seok@apragency.co.kr

2 team
Leader, LEEJung - Yoon
jiungyoon.lee@apragency.co.kr

https:// www.aprpr.com/contact

Leader, KIM Seung - Yoon
seungyoon.kim@apragency.co.kr

2team
Leader, PARK Hee- Jung
heejung.park@apragency.co.kr

3team
Leader, JO So-Min
o@apragency.co.!

Team

1team
Leader, OH Ryeong - Eun
ryeongeun.oh@apragency.co.kr

2 team
Leader, HAN Yoo- Sun
yoosun.han@apragency.co.kr

Team

1team

Leader, KIM Hyun-Ji
hyuniji.kim@apragency.co.kr

2 team
Leader, AHN Se-Jeong
sejeong.ahn@apragency.co.kr

3team
Leader, KIM Yeon -Su
yeonsu.kim@apragency.co.kr

WWWw.aprpr.com
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Integrated marketing communications

Create and execute a media ontreach strategy

From creating a PR strategy to hands - on execution , we do everything for

We plan and execute customized PR plans for each brand, including the

We can organize and promote any event, including one

i yvilisseRR u

most basic media outreach.

- off projects.

¥1

we work

> =
w__ 0 =06
Consultation on PR tools Discuss the terms and Pitching and press releases to Reporton work results
based on the needs & goals of conditions of the contract targeted media (weekly or monthly)
the brand (6-month minimum)
)

Create a contract

Business processes in retainer agreements

PR Release

it}

==

Identify the purpose and

direction of the event and
discuss the workin advance

) Discussion of schedule and
invitee and RSVP

Procedures for working with events or projects

-

9

PR Strategy

Jopu
—
Developing PR angles for the

event and pitching to the
media

9

Reporting

U

On-site event progress
and results reporting

Www.aprpr.com
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Strategic, all-round star marketing

2

cel
mar

brit

etin

v.

Build and execute a public relations strategy

We aim for proactive PR that moves in all directions for

We work on projects ranging from media channels to personal social media

We find the right PRchannels for brand and find the best way to expose the product.
multifaceted exposure.

channels, including YouTube.

we work

Workflow for retainer contracts or projects

Negotiate work content that
aligns with brand's strategy

9

Create a contract

Discuss the terms and
conditions of the contract
(6-month minimum)

9

8 <@

Select target celebritiesand
target programs/channels

%

e~ ot

7

Productsponsorship
& seeding/gifting

= ||,_A
&

Arrange PPL exposure to
personal SNS and programs

r l
4 .
L il |
Event invitations and photo

shootarrangements (one-off
projects available)

Reporting

Reporting
(weekly or monthly)

WWWw.aprpr.com
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Personalized outreach on digital platforms

l

viral marketin

v

we work

Workflow for retainer contracts

Identify content and discuss
how to go viral

-9

X

Identifying issues

&

Discuss branded contentand
viral scale

2

Create and arrange content
after consulting with the right
channels

Uploading

Provide reports on content
upload results by channel

9
|

Project workflow (per case)

Identify content and discuss
viral methods

Consultation

%

scale and duration

Discuss project plans and
content calendars

9

e e

=
-
Create and arrange content

after consulting with the right
channels

9

Uploading

E
Provide a report of upload
results by project schedule

WWWw.aprpr.com
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10

OW We Work

New solutions to keep up with trends

Workflow for releasing INSTAGRAM posts

inflyencer ... B
marketing

> sy @ 1y @

Discuss timeline and Suggestand engage Create content that aligns
projectscope L targetedinfluencers with posting guides the final guide.

Workflow for publishing content on YOUTUBE

Uploading

Feedback

Schedule and content } Recommend and source } Create content for the } Final revisions based on

consuttation u creators for your audience u shooting guide “ feedback

> m
Upload the final video

Digital content-focused marketing ontreach

Always pioneer new business areas as the market changes.

We are conducting various influencer marketing by channel.

We propose customized influencer matching from the perspective of fashion lifestyle market experts.

WWWw.aprpr.com
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This is an agency focused on marketing PR of brands.
We are forming a diverse and close network in the domestic fashion market.
We occupy a unique and firm position in the fashion market, as a professional agency.

pany history & work scope

B

Launch of a specialist PR agency for fashion & lifestyle brands

. Analyzing brand and market trends, developing publicity plans

. Publicity work to online and offline media

Brand event for media exposure

. Planning and progressing brand projects for media exposure

., Long-term PR (Maintenance contract)

. Project or short -term publicity _ based on exposure per case or engagement

. Short-term publicity of event or various projects

11

Www.aprpr.com
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This is an agency focused on marketing PR of brands.
We are forming a diverse and close network in the domestic fashion market.
We occupy a unique and firm position in the fashion market, as a professional agency.

pany history & work scope

Reorganization of professional services to create a team
dedicated to star marketing

Planning and implementing brand and product exposure

ANr|lv¥1lrl tv}ivs?1lvac¢e; ¥8ov 1)ywoj8§xyl rozj8¥1ltyr
PPL(Product Placement) using entertainer to exposure on TV or SNS channels

Seeding or Gifting products to entertainer

Casting entertainer to events or other needs

Long-term PR (Maintenance contract)

Short - term publicity such as projects or one - off

12

V} ¥1¥8tylr
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company history & work scope e

Reorganization of the specialist services
- Creation of a new team for viral marketing as a separate company

, amj¢j¥v¥lij¢|,z~z-vul zer}1¥;}8)zj 1lsr¥vulj 1ljyvliseor u ¥1luz
. Proceed viral marketing based on popular SNS channels and influencer network

., Make and spread contents through online channels specialized in fashion (in partnership with

search engines) _ providing search engine optimization results
, Long-term PR (Maintenance contract)

. Project or short -term publicity _ based on exposure per case or engagement

hion marke.

We occtipy a unique and firm position fn the fashion market, as & professional agency’

WWW.aprpr.com
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This is an agency focused on marketing PR of brands.

We are forming a diverse and close network in the domestic fashion market.

We occupy a unique and firm position in the fashion market, as a professional agency.

company history & work scope

Reorganization for specialized services,
Creation of a new influencer marketing team

Has a database of influencers in various categories, including not only who sign with us, but

also many others

Provides digital management to contracted influencers with expertise - Works effectively

with contracted influencers

Digital Influencer marketing in addition to contract management - Optimal proposals

according to brand needs

Offer PR services by suggesting influencer suitable for the brand
Possible to promote using video content in partnership with YouTubers.
Short - term publicity for the event or projects

1z | 1}i1lij8alz wht®sy/ bitly/dkrkklke¢ o wz } v 1

Official Instagram - https://www.instagram.com/apr_consultancy /

14
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A 2-FaceOptical

#

A alice+olivia

A AMONG

A

current clients, retainer brands

A BARRIE
A BREGUET u
A BUCCELLATI

A BVLGARI d

§3C3 28

tAG
G0 R_E

Go -+

A CARVEN eyewear
A CASETIFY #seeding
A Celitails

A CERRIC

A CONVERSE

A Courr ges

A CURETTY

C

aynxe

86

A Dickies
A Dr. Martens a

A Dunst

D

A etmon
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A gelato pique
A Golden dew a
A GOLDEN GOOSE

A GRAYELINE
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A HOMME PLISSE
ISSEY MIYAKE

A HUBLOT u

H

Zwu’

A Ivana Helsinki

current clients, retainer brands

A J.LINDBERG u

A JAEGER-LECOULTRE
A JAJU

A Jean Paul Clarisse

A JOY GRYSON

A JOY GRYSON
Jewelry

A JOY GRYSON
Ready-To-Wear

A Juun. Ju

J

UozZp, An
6 g0sa=-d

ada

N

L4

N
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A KAHARA
A KEEN

A Kijun

A KILO

A KIMMATIN

A KUME

K

>

>

LANGNLU
LEVIES u
LOEUVRE

LOEUVRE
Bag

LOOK OPTICS
LORO PIANA

LOUIS VUITTON a
Watch & Fine Jewelry

Low Tide
Lululemon a

LUNAMUZ

nux._
Ypb®e0OE
xzpooe
X %
Gaxzeir- ¢
ma

G Be QU

Nnwe z$§"

B0
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MAISON MARAIS

Mango Many Please
MARGARIN FINGERS
Matin Kim

mi chael @k bMK ©
MIKO

MOSCHINO u

MOUVE eyewear

mu:arvo

MUSEE

A NEPA KIDS #seeding
A NINE ACCORD
A NOHANT

A NUMBER PROJECT

16

A ODD eyewear
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A PIAGET u
A Pomellato
A PROJEKT PRODUKT

A PUBLIC BEACON

A rag & bone
A RECTO.
A RECTO. MENS u

A ROMANCHIC

current clients, retainer brands

A S.T. Dupont

A sacai u

A SALTY PEBBLE
A SCARPA

A self-portrait a
A Snappy Cuddle
A SOLID HOMME

A SWAROVSKI

rzx
U =o0A

=k Y
s 0L A

A THEILMA
A TORY BURCH 4
A TOWAV

A TREEMINGBIRD

A UNDER ARMOUR

A UNGIMMICK

A VACHERON CONSTANTIN
A VERSACE u
A WOOYOUNGMI

A WOOYOUNGMI WOMAN u

0 kzacz'

A YCHu

Y

e " ni[3d
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A ZADIG&VOLTAIRE

Z
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A 2011 Chanel 2011 Collection and Pop - up Store

A 2012 Chanel The Little Black Jacket Exhibition

A 2014 Culture Chanel Exhibition

A 2015 Cruise Collection @DDP

A 2017 MADMOISELLE PRIg Exhibition

A 2017 New Watch "Code Coco" Launching Event

A 2018 Paris Hamburg Workshop Collection Pop - up Open Event
A 2018 Chanel Fine Jewelry "Coco Crush" Coco Rap Event

A 2019 Chanel Seoul Flagship Open Event CHANEL

A 2019 Workshop Collection Fashion Show

A 2019 Chanel's new watch "THE NEW J12" Launching Event

I I A N E I A 2021 Chanel Ephemeral Jeju Pop- up Boutique Opening Event 1
A 2022 Chanel Frieze Event

A 2022 Chanel Ephemeral Jeju Pop-up Boutique Opening Event 2

A 2023 CHANELPERFUMEUR MASTERCLASS

A 2023 Chanel 23SS Seasonal Presentation Event
We have been collaborating with Chanel on a project basis since 2011, A 2023 22/23 Metiers U RGollection Preview Event
most notably on the Cruise collection at DDP in 2015, which was a global event, and we A 2023 CHANELCODES COULEUR POP UP

A 2023 CHANELFRIEZE COCKTAIL RECEPTION

continue to work on a variety of projects including exhibitions, flagship store openings, fashion
A 2023 CHANEL Culture Fund LEEUM Opening Reception Event

shows, presentations and press tours.

A 2024 24SS Collection Presentation

We are an agency that handles online and offline PR for global brands such as Chanel, Dior, Louis Vuitton, Gucci, and Burberry using media and influencers.

It handles press trips, invitations, pre and post PR for media channels as well as domestic designer brands. We are positioning ourselves as a top PR agency in the
field of high -end and luxury brands.

Www.aprpr.com
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Dior

opragenay

We have been working with Dior since 2015 on all their events.

We have worked together on flagship store openings, exhibitions, global fashion shows, high
jewelry events, and more.

In particular, we were responsible for the promotion and invitation of the FW 2022 collection

event at Ewha Womans University.

A 2015 House of Dior Open Event

A 2015 Dior Mental Exhibition

A 2016 Dior Lady Dior As seen by Exhibition Cocktail Party
A 2016 Dior COLOURS Exhibition

A 2017 Dior Pine Jewelry Press Presentation

A 2018 Dior Grand Balance Press Event

A 2018 Dior man Shinsegae Gangnam Store Launching Event
A 2019 Dior Lady Art Cocktail Party

A 2020 Dior X Rimowa Launching Event

A 2019-20- 21 Dior High Jewelry, Fine Jewelry Press PT
A 2016 ~Digital PR Retainer

A 2022 FW Collection Show at Ewha Womans University
A 2022 Dior Sung-su Concept Store Opening Event

A 2022 Dior Print HJ Event

A 2023 Tears Capsule Collection Pop -up Store

A 2023 LADY DIOR CELEBRATION

A 2024 Dior Lady Art #8

We are an agency that handles online and offline PR for global brands such as Chanel, Dior, Louis Vuitton, Gucci, and Burberry using media and influencers.

It handles press trips, invitations, pre and post PR for media channels as well as domestic designer brands. We are positioning

field of high -end and luxury brands.

ourselves as a top PR agency in
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LOUIS VUITTON

opragenay

We have been working together on several projects since 2010.
Especially since 2019, we have been working on various projects such as flagship store

openings, cruise shows, presentations, and pop-up store openings.

We were also responsible for the PR and invitations for the Pre-Fall collection, which took place

on April 29t 2023 in Seoul.

A 2010 2011SS Presentation

A 2013 Hyundai Department Store Global Store Opening Event
A 2016 2016AW Press Presentation

A 2017 <volez, Voguez , Voyagez _ Louis Vuitton> Exhibition
A 2019 Maison Seoul Opening Event

A 2020 Cruise Spin- off Show

A 2021 Men 1 d-ofShow

A 2021 Temporary Residency Opening Event

A 2022 Pop-up Restaurant

A 2022 Espaces Louis Vuitton Seoul _ Alex Katz <Reflection>
A 2023 Louis Vuitton X Kusama Yayoi Collection Event

A 2023 PREFALL 2023 Collection @Seoul

A 2023 POP- UP RESTORANT (IKOI AT LOUIS VUITTON)

A 2023 PRE FALLPOP UP

A 2023 Fashion Eye Seoul Exhibition

VOLEZ
A 2023 CINDY SHERMAN ON STAGE. PART | VOGUEZ

VOYAGEZ
p i

»  #varu

A 2023 Korea Exclusive Capsule Collection

A 2024 2024SS" v ¥1Tj}r}yvtiziy 1]r8 tyz x1V'v
A 2024 Diamond Collection Launching Presentation

A 2024 Espace Louis Vuitton Exhibition Preview

A 2024 Seoul Dosan Store Renewal Event

We are an agency that handles online and offline PR for global brands such as Chanel, Dior, Louis Vuitton, Gucci, and Burberry using media and influencers.

It handles press trips, invitations, pre and post PR for media channels as well as domestic designer brands. We are positioning

field of high -end and luxury brands.

ourselves as a top PR agency in the
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GUCCI

opragenay

Gucci's relationship with the APR agency goes back a long way.
From 2004 to 2012, they held an annual fashion show and party, and since 2020, they have

held exhibitions and high jewelry events together.

A 2004~2011 Gucci Collection & Party
A 2005 Gucci GUCCISSIMA Press Presentation

A 2012 Gucci 91th Anniversary Archive Exhibition & FSS  Renewal Open y @Cheongdam Store

A 2020 Gucci No Space, Just a Place. Eterotopia Exhibition
A 2020 Gucci Epilogue Collection Presentation

A 2021 Gucci Diana Launching Presentation

A 2021 Gucci Aria Collection Presentation

A 2021 Gucci Love Parade Fashion Show Screening

A 2022 Gucci Love Parade Fashion Show Preview

A 2022 Gucci Exquisite Gucci Collection

A 2022 Gucci Garden Archetypes Exhibition

A 2022 Exquisite Gucci Collection Presentation

A 2022 HJ Collection Event

A 2023 SS Collection Presentation

A 2023 2024 Cruise Collection Fashion Show

A 2023 FW23h i ~r ¥1Tj}}lvtlzi laov¥vy
A 2023 GUCCIHigh-End Event

A 2024 SS24 Collection Presentation & After Party

A 2024 ANCOORA Exhibition Party

We are an agency that handles online and offline PR for global brands such as Chanel, Dior, Louis Vuitton, Gucci, and Burberry using media and influencers.

It handles press trips, invitations, pre and post PR for media channels as well as domestic designer brands. We are positioning ourselves as a top PR agency in
field of high -end and luxury brands.
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A 2013 Hyundai Department Store _ COEX Store Opening Party
A 2013 Art of the Trench Exhibition & Party

A 2015 Cheongdam Flagship Store, Opening Event

A 2016 Art of the Trench Exhibition & Party

A 2016 Thomas Burberry's 160th Anniversary Event

A 2017 2017SS London Collection Couture Cape Exhibition

A 2019 Thomas Burberry Monogram Party
A 2021 "Imagined Landscape Jeju" Exhibition

BURBERRY
A 2022 TB Summer Monogram Busan Event 4

B U R B E R RY # 2023 Seongsu Fose pop- up
A 2024 2024SUMMERCOLLECTION

We've worked with Burberry on several exhibitions, flagship store openings, and events such as

the Creative Director's trip to Korea and trips to Jeju Island and Busan.

We are an agency that handles online and offline PR for global brands such as Chanel, Dior, Louis Vuitton, Gucci, and Burberry using media and influencers.

It handles press trips, invitations, pre and post PR for media channels as well as domestic designer brands. We are positioning ourselves as a top PR agency in the
field of high -end and luxury brands.

Qor agency WWW.aprpr.com
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For details on previous events and projects, please refer to our website.

DIORDior Lady Art #8 Press Event CERRI@aewon Collection POP - UP GUCCANCOORA POR UP

-h_Z-%-#80n_6Zze=s @NPCSHW-h Tmhat=" @ -$ hali/ ra@C os
lululemonMyeong - dong Timewalk Store Opening Press Tour VERSACEASS Press Day GUCCANCOORA Exhibition Party
Ml _SO6%yRBG="Hndn_©6{ @t %yRB wdna2iden_o[Za@mpé - H hgli/ éo-e~@ -Sn, G
LOUISVUITTOMCEl1d @d 1 " v ¥1Tji}}lrvt) zi 1]r8 tyz x1V' v | CONVERSEONVERSE FenG CHen WANG POP- UP Media Event MACKAGE024 SS/FW PRESENTATION
| Zeq2024d0a. "~ « A, Ze-c@ Zeq., PHW tAG Zal n_06[ZAa@ odn-+ Q f2024id6/2 Wi pe "an_06[za@ o T, x"
GUCCS8S24 Collection Presentation & After Party MAISON MARAIByundai Trade Center Opening Event
ha&244dB-"an_0[Zr&unNnne-~@ dazh aux _uAHI @ N1 NDI
REPOSSRadiance Showcase _ 2024 Press & VIP Day KUMESS24 PRESENTATION
_T 0" .7 6,7 ZG _2024n_C&VIPAZ @ o ¢ EAST en244dON_0[ZAa@ uo" na

HUBLOTThe Art of Fusion
th,rea H4T1 @ 9yd

BURBERRY SUMMER COLLECTION
AAO24 U+ "2 @0NRé

CHANERA4SS Collection Presentation
L8244 d6TAaNn_06[ZAa@ oXYZ

LOUIS VUITTOMmond Collection Launching Presentation
1 Zeqe6ZeS, « 72, n_0[Za@ Zeq. puu

WMM STUDIGBISS Press Day
WMME | - H24idOn_CGAaZ@ oyfi N

BVLGARSTUDIO EVENT
K206 - HZes=s @{X%X° n

kuhoplus STAGE 35 SEONGSUPOP- UP

h, © 66 [ZA35 oha@ [ZA35 o
MaisonMargiela24 CO- ED Collection Preview
nuxdfD/2024COEDs “anoX@nt+E-e506 |

MAISON MARA?24SS Presentation Event
nUX_244d0Nn_06[ZA n@ux_"98c=

GOLDEN GOQ&ttathon New Color Launch & FW24 Journey Collection Press Preview
A hGx/ FB+" , &242 Wipéoe."an_CnoXx@to na

rag&bone4SS THEHYUNDAI EVENT
L 2dider T NuARaT g @ TN

TASAKBHINSEGAE Times Square Opening Event
%y QP U I %yCGRS I yAHI @ U %YyCRS

ch. 3 https://_www.aprpr.com/performance wapipr.com
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For details on previous events and projects, please refer to our website.

SALTY PEBBRESS POP- UP EVENT GUCCROOF TOP CINEMAEvent LI SEOKFRAMEThe Edge of All Grounds>

0-7h245Sha Zes @ @ HAHOUSE halniOAxze- @t o na M-" ¢ +GozZ AZE<FRAMENAX B, [{ 0>@ = 63726 -~
LANGOVETEINT IDOLE ULTRA WEAR PGRIP EVENT LOEUVREhateau de Fleuri 1V~ v ! JAEGERECOULTRIEe Adventure Spirit Pop -up Event
C 1T zdpel 8 haZeo @ oHP, | 643 . = D 0 Ze- @" naod=" gO8.:28r" , e QCpuhazZe- @ AS, eBa-eA
LUV.MBhinsegae Gangnam Pop - Up Event SUECOMMBONNISUECOMMA BONNIE IMJIBIN HUG PROJECT WMM Studic24SUMMER & CAPSULE Press Day
T YUd P U%e ralG=" Hl Zee= @ U %o £7x' 9 YAXK nn, Os @VWr 0_Z6 rhuddGé | -H284&_B8n_S6azZ@oyfii1 N
MINE24SS EVENT TORY BUR@BS RUNWAY PRESENTATION
XZ20244d8 Hn/ ZZe= @ BAQ6 =0A" 24id6, SZn_06[ZA@ G"E p %o ve \NPC
REPOSSIrunk Show SWAROVSKirystal Society Event
_T0%s, B o@r o at Gk WGQSCSZe:= @k, UG QuWeb
CHANENUIT BLANCHE SEOUL TASAKAtelier Season 6™ Collection Event
LBIEYIYd ha@zenkY %) QF YOEBhe TAZeo @Wo0T =, |, p
CHANER023/ 24 Metier U RGollection Presentation DIORDIORIVIERA 2024 COLLECTION
L8cieTan_o6[za@po - na ~hoe¢/ «"aZes@h o
Low Tide & SALTY PEBEMISS POP- UP GUCCt v ¥1r wulhj~v ¥1WhCEL1Tj}}vt)zi laov¥v |r}zj
_P%Z, &0*zh241d6 ranoX@ o HOUSEBY h& 20242 Wi ps~"an_o[za@di N
Golden dewCelebration ?35'"R z"ve¥ro«l YVecZeRXV7SVj' ™ _U

A " 3580 hra 5 0 7&e0, @ oHP,

LOUIS VUITT@&Bpace Louis Vuitton Exhibition Preview
I Zeg¢c el ZeqéO0noX n@ Zequu, p

LOUIS VUITTSBoul Dosan Store Renewal Event
' Zeq, pHWE="0B, Zoe- @ Zeq, pPHW

3 https://_www.aprpr.com/performance WWW.aprpr.com



http://www.aprpr.com/
https://www.aprpr.com/performance
https://www.aprpr.com/performance

projectievent performanceyy,, ?

For details on previous events and projects, please refer to our website.

VERSACEW?24 Press Day TORY BURB®OREAPORf a1dV' _Xdf1 UVdezZ_ReZ'  _1R_jhYVcV CHANECHANEL LEEUMOpening Reception
ydna24 wi pn_SazZ@_2Zxl =0A'3U«"3banoX n@'QDNZ * o . & ORHNdo A @RmMs ¢
CHANELCOCO CRUSH POPUP HUBLOMoves Summer Event - Influencer GOLDEN GOOSBLDENGOOSE LIGHTSTAR LAUNCH PRESBAY
LeiT B era@r! g o th, "4 UZeo @YooHeO0Go&A A hG/ Z2G% nNn_GAZ@ WO" na
CECILIE BAHNSERSAN POPR UP STORE Matin Kim Myeong - dong Flagship Store Open Event LOUIS VUITTO#en's Fall Capsule Spring - Summer 2025 Collection
TToé¢as HWha®=" @ Toéas HW X %980  naé=" Hl1 ;@G0 nac=" | Ze7q2025dB o, ~ _Be"a:(Fal)-b, "+ TAN_06[Z2a& [z
@ Zequnu
AP BEAUTXuguang Department Store in  Shanhai with Krystal CHANECHANEL YEOL T
APX " NZ ., Bo® o Nu~Ai~ @AT " \Zz .8ghZe=@hkn? RECT®lew Flagship Store Open Event
T=o0ipace="H)T @ =0 o=
GOLDEN GOOSEUNIQUE CAFE PRIVATE TOUR EVENT HUBLOIoves Summer Event _ Press
A hGyeB zHIN/ Znd @ WD na th, W 4Zeec@V-0HeO0CGo0gA MAISON MARARIFWwear InFormal Collection Presentation Event
nux_24 wipS8 zZ"2e7"an_o06[zaZes@ux_"oa1 N
HUBLOToves Summer Event LOUIS VUITT@#atch Club
th, "W UZee @vVeoHeO6 1 ZegR ¢’ Zec @ T2hwPE& LOUIS VUITT®NN's Store Renewal Open Event
| Zeqga, 6= 0B, H1606" = @ ZeyP U%osa, xnA
LOUIS VUITT@0R4FW POR UP EVENT NOHANZ4FW PRESENTATION
| Ze7520242 Wwipd, «» abvazZeo" =5 @ %o OV 242 wipn_o6[zZa@ a1 N anggae24FW BEAKERHannam Pop Up Store

VA2 wipez, @ahaH)l @z, o

MatinKim Dosan Flagship Store Open Event
X WBHWD" nat="Hi ;@ WD nat="

TASAKTOth Anniversary Exhibition FLOATING SHELL

%N QHT 7060 ©, @z haH) @ un" I %al

MONTBLANTe 100th Anniversary of Meisterst ¢ck
hh xzZ6ncMi0066 np@wr o_2Z6

KUMBEFW24 PRESENTATION
eN22 Wipn_o6[Za@" na

BVLGARITERNALLYREBORN EVENT
K20Znhoo:&0Zes @GBHRA M

MAISON MARAE" CONTEdeTULEARPOP- UP EVENT
nux_106d Y.  F_cra n@.  T_°

3 https://_www.aprpr.com/performance WWW.aprpr.com



http://www.aprpr.com/
https://www.aprpr.com/performance
https://www.aprpr.com/performance

project/ievent performance,gy,

y

For details on previous events and projects, please refer to our website.

BURBERRART SPACE
ARO® - GzZG@\ Ao, pp” na

GUCCHIGH END
hédNzZn n_o[za@. :o0© %s

SANDY LIANIZFW POR UP
~ol22wipra g@Kr at

lululemonTWG Event
Ml _STWGZe: @ DG K-POPe A

W Koreal9™ Love Your W
019y Wy  rhu @ ©°ns |, p
DiorMAISON SS25 COLLECTION PRESS EVENT

~huu25ide s AnNn_G6Zes @1 2hbPE
ERDENERDEMIN SEOUL
€822, p@WZ = |, p
SWAROVSKIASTERSOFLIGHT

Gk, WG QXC NG HW/ Z= 1@ o XYZ

Junn.JMONSTER POPUP
&/ SGnhra @ o Stage 35

> ‘?R i 2 ; y . Pl
PUBLIBEACORecade of BEACON 2025 Main Collection Presentation
Phmet2025uZ« "an_0[Za@ %I N

LOUIS VUITTONsan Store Renewal Event
| ZeqHWG=" 0B, HndZe- @ W& ="

BVLGAROfficial sponsorshipof Bvigari Troar " r xxzj 1V2a8yzsz|!zj laosv¥¥1lv"™

K2o0€8 " fj_Hx OA / wo&weBx, 1: éOn_CAN@ 2. M5 &

CHANEWINTERTALEHOLIDAY ICE RINK
L8tnfz onZeZGeB@AT " as, %Re _UeA
CHANEIDEA MUSEUM <Somewhere In Between> Symposium, Opening Reception
L8 Z-"BRA9ZT 26>V fRHNGO A @RmMsE
LOEUVRE] Rc e 1 U Wdniga# dPopYup Store Press Event
| ¢4Yd @2 ha®="nNn_6Ze @ @ hat="
REPOSSI- YEAR ANNIVERSARY OF KOREA LAUNCH POBP EVENT

_" 07T o2 1606606 %raZee @ N I ND ni

VERSACE NIGHT IN CELEBRATION OF VERSACE MERCURY
ydnaUGo, 606 @@ ¢--°

GUCCI T8} 8mer}1~j 'y 1V3@yzsz)zj 1d¢vtzr}laov zv®

hd O" xh nHéE < AxZzv6:°T O nHKOA: woaNC>6zTnoX
@eP ohdzh

HERNOYVc_"1cZgVcleR]Vd laj¢lfe¢l ¢v z x1V'v
¢300A[2'E ochraHNndZe- @ o THEA

TREEMINGBIBBONGSU FLAGSHIP STORE OPEN EVENT
sOUA, oD " naté=" HlZe= @ oD nast="

alice+olivia Private Mingling Party with Stacey =~ Bendet
YoGnhoecn/ ZnuNe e-@ 8 6726

MaisonMargielaHannam Flagship Opening Event
nuxdAD/ “eD naK+-BH1 Zec @ o0 nak- B

CFClDosan Pop-up Opening Event
HWhraG="Hl Zes @1Whra G ="

https://_www.aprpr.com/performance

1 171Xr}ri1uz v o

fze-ez "Z ko/' _Za-"araZe-@ Am I

LOUIS/UITTONbuis Vuitton Maison Seoul Holiday Event
Il Zegnu, p. onZZec @ Zeqnu

CASETIFEASETIFY Kuromi Collaboration Event
7262 ¢, M5/ _ZAZec @ ZC » ®ZH Wi

CASETIFEASETIFY Chiikawa POP-UP STORE EVENT

26

WWWw.aprpr.com


http://www.aprpr.com/
https://www.aprpr.com/performance
https://www.aprpr.com/performance

project/ievent performance,gys

More information is available on the website.

LOUIS VUITT@bLis Vuitton Tasaki Murakami Re - edition Launching
| Zeg N/ M6 ©%0¢-a, Zec @ Zej. PHW

CASETIFEASETIFY Kuromi Dosan Exclusive Collection Event
726G @®Ze, MHW | ¢« 72" 0Z9 @ ZG *» ®ZHW

LAN@MELancome Longevity Gala Dinner
7T RerN/ -g@r' g, o

DIORDIOR LADY ART #9 PRESS PREVIEW
-h_Z-%:#é0n_S6noXx@PGHY-h

H https://_www.aprpr.com/performance

VERSACESSS Collection Press Preview
wdNa25hdB e "anoX@"  oHGCRS

SALTY PEBBRESS Pop-Up Opening Event
D+zh25idB haHnNndZe- @ T TACT

lululemonGlow 8 ¢ la}r «xmoj §

ulv®v |
Ml _SN, Pao_Zn/ P ,Ze= @ o XYZ

27

RECTQ025SS Presentation Event
T=25iden_o6[Za n@"  nac="

SWAROVSRIOSAN WHITE DAY COLLECTION EVENT

Gk WG QHW™ ZoAZ+~"AZoo @k, HEQHWeB

MAISON MARAISFdd 1 dv
nuX_254d86 "

¥8§r} 1Sr¥zt
£ WZHI"An_0[Za@ o 6=

PomellatoThe Art of Nudo Pop-Up Event

j/

=-¢c: HUYH haZo: @

KUME2025SS Presentation Event

U %

eU254dON_06[Za n@" nac="

VERSACShinsegae Store Opening
wdnaP un"inAHI Ze- @

BVLGARSBERPENTI INFINITI EXHIBITION

Kzo 8v:Zpo=2&°0Zeo @4/

Event

s

. P

1Ti}}vt

WWWw.aprpr.com

z

laov¥y


http://www.aprpr.com/
https://www.aprpr.com/performance
https://www.aprpr.com/performance

projectievent performance,yos 2

More information is available on the website.

-

Low TideSS25 Pop- Up Opening Event CHANELleju Seasonal Boutique Open Event VACHERON CONSTANTINR Z d1755d V" f ] 1 XcR_U1  aV_
 P%Z, 25d6 raHNd Zes @ aHA\PG

LB QOOENK *BHI Zec @MWto0™ = 00°&% @0 & W3959562«D" na nu 1755, p n” | H) @u 1755, p

KijunCFdd1l V wu}lv¥¥lgrtr) zij laov¥v | r}zi 1V”"v | GOLDENGOOBE&e-Star Launch & FW25 Journey Collection PRESSDAY
El

lululemon Align 10t Anniversary Event
66 254d6 d: oGyl ZA M_0[ZAa @69 6=" A hG252 Wwipése "anoXuclG% ~jJ@Ppo  na MI _S,/ Z10a4d 66 Ze = @LCDC p
CHANEBhinsegae Heritage Boutique Open Event ENFANT RICHEEPRIMESEOUL OPEN PARTY sacaiJOOPITER SACAI
L8P U 0*AK"BH1IZe=@ Ur "0} l PosAnon, pHI @@ po” na

Wellendorffwellendorff Private Event LOUIS VUITTObuis Vuitton
v Hdnn/ ZnZe- @ . J0%, p ¥%a

SEVENTEEN EVENT
N Z &@pn  heZees @ Zatl

Murakami collection HUBLOHublot Bigbang collection 20™ anniversary event
1Zeq N/ me~a@ Zeq, pPHW th 1672206060620 @ N2z
MargarinFingers2025 Mid Collection Presentation

J CT G3@s&n Store Opening Event
X2p95062025m, «+ Tan_06[Za@ "o

SALTY PEBBRBEHS Pop- Up Opening Event
OWZGHWE="Hl Ze= @ WwWZGHWE="

D:*z2h25 84 saHNndZe- @ addd -
J.LINDBERGIubhouse Seoul Event

CASETIiFSeongsu Grand Opening GOLDEN DB\ew Icons Pop - up Event
0Zp, Ant’ NPC pHIZeo @ NPG p A

7 72¢-eZ oHnd@ zZ¢ +eZ o A " BfZsbraZe~ @UM o
ROMANCHIZ5SS pop - Up Opening Event BREGUKTrafting emotions for 250 years> Exhibition JaegerLecoultre1931 Polo Club Pop - up Event
. QOB25iide haHNdZes @ a A _péG W_&a25080606&0@r! g, o g085°81931: ' vazZe- @ U ¥%e
alice+olivia 25SS Pop- Up Opening Event

LOEWETHE LOEWE PUZZLE BAG: AN ICON TURNS 10> Event
NoGnhoet25id6 haHNd Ze= @ aZIP739

lululemonMedia Sweat Session
LCWPRII0 K # Z5>80 HRd @, ¢w, P

Ml _Sm-"¢ "~ a@f- 4 |
alice+olivia U z vaelO©zBepdet d] rt «1 VACHERON CONSTANTINRZd ° _1BHFF1dV ' f] 1XcR_U1"  aV_

WellendorffLaunch Event
NoGnhoes-AaZgk%® Nq-¢g @@s0dh 3 w3056 «d” na unu 1755, p n° | HI @u 1755, p

VT HENG ocK*BH1I0 Ze- @ o¢ EAST
LOUIS VUITT®INe Jewelry Pop - Up Event

MangoManyPleasélot Summer Event
| Zeq2&G ohaZe- @ A“eBDAT

Ybyooo'E 34Zee- @" naoc="
rag&boneShinsegae Department Store Opening Event
o PT U¥%el HI Zes @ U Y

PIAGESBIXTIE WATCH LAUNCH EVENT
PeosG R Zeo @ a FEZH

PomellatoThe Art of Nudo Pop-Up Opening in Seongsu
" jl =-°¢2 H4YYH taHNdZ o @ o THEA

H https://_www.aprpr.com/performance

WWWw.aprpr.com


http://www.aprpr.com/
https://www.aprpr.com/performance
https://www.aprpr.com/performance

projectievent performance,yos 2

More information is available on the website.

14

e
-

VERSACESFW Press Day LOUIS VUITTONF Wh 1 hj ~v ¥ 1Pbp-yp}Event} z | 1 rag&bone”™ v ¥1Y«8§ urzlUve¢rsaupBvent | 1d} joviajt¢
Wwda25 wi pna_G AZ @CCCS o | Zeg22wipd, « AavrazZe- @ u%al Cnr TN ixil e, ba®=" Hl Zeo @ N::l
LOUIS/UITTORBWh 1 ~ v ¥1Srx17uélventv¥laijt¢ Till WhiteOpen Event CHANEZ uvr 1" 8§¥v§~1 S}rt|1b8r | 8§~1W8)| 8§nz¥~Klez~vlk
| Zeq25% wipa, mVAEEra@ "N, p »“ Ze zHlZeo @ " N2 ,8eZ-"BRAh, €271 Q0f:%y o6n, =6 @RMs &
LOUIS/UITTONe Caf®Louis Vuitton Open Event CHANEleol Chanel Event
1'Zeqd z1ZeqHlZe=@ Zequu, p gh . &n O0-@hbkn?

CASETIFrayon Shin -chan  CASETIFY Collection Pop - up Event
ThqHoe 7 Z6:@Z+« "abvazes @ Al

LOUIS VUITTEINgh Jewelry Regional Event
1 ZegNZ&, oo0énze= @/, |&Xe

3 https://_www.aprpr.com/performance WWW.aprpr.com



http://www.aprpr.com/
https://www.aprpr.com/performance
https://www.aprpr.com/performance

company location info. %

telephone +82 23447 7701

official

website

@@=

@ For more information, visit our website.

officel 51 Joogyeong Bldg., Seonneung -ro 162-gil,
Gangnam -gu, Seoul 06015KOREA

“ 3FBrand Tech Teams - office & showroom
“ 5F Influencer Marketing Teams - office

“ 5F Digital Viral Marketing Teams - office

“ 6F Conference Room

B

U (2082 30

23 Samhwa Bldg., Dosan - daero 55-gil,
Gangnam - gu, Seoul 06014 KOREA

” 2F Star Marketing Teams - office & showroom
“ 3F Star Marketing Teams - office & showroom
“ 4F Star Marketing Teams - office & showroom
” BF Star Marketing Teams - office & showroom
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